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The Taste of Wine—Wine Appellations and the
Importance of Terroir
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denied, U.S. , 126 S. Ct. 1169 (2006)

VV hen Warren Winiarski was first determining in 1970 where to locate the win

ery that became the famous Stags Leap Wine Cellars, he tasted wines made from
grapes in the various sub-regions of the Napa Valley and ultimately decided that the
chalky soil near the cliffs of Stags Leap produced the type of Cabernet Sauvignon
grapes that he wanted for the premium Bordeaux-style blend that he intended to cre

ate^ Other fine wine producers in the Napa Valley and elsewhere have followed this
same principle: that the nature of the soil, the climate of a geographic location, ex
posure to sun, water levels, slope and elevation will strongly affect the taste of the
wines produced from grapes grown there. The French call this terroir. The wine will
express a "sense of place."

Several holiday seasons ago, a colleague from my office offered me a bottle of
wine as a gift. It was a Chardonnay that I did not know, under the label of "Charles
Shaw." I was impressed that a person I hardly knew had been so thoughtful. When I
drank it, however, I wasdisappointed, for the winewas, although a decent tablewine,
without distinction and not of a qualitythat one generally expects in a wine that one
has received as a gift. I could detect none of that "sense of place" that one finds in a
good Napa Valley Chardonnay. Very soon after, I learned that this wine was a so-
called "value wine," available onlyinTrader Joes stores, pricedat $1.99 per bottle and
commonly known as "Two-Buck Chuck." (I saw this same wine several weeks later
in a Trader Joe's in Chicago, only there it was referred to as "Three-Buck Chuck," to
take into account higher distribution costs in Illinois.) But I wondered how the
Bronco Wine Company, the producer of Charles Shaw wines, could sell what was
still a relatively decent everyday table wine at such a low price. I learned that Bron
co, based in Ceres, California, produced not just the now-famous Two-Buck Chuck
























































